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Why use digital marketing to
iIncrease your reach?

Easily target new
audiences

Expand or swap audiences
by location, interest, affinity,
relationship to others

Measure efficacy

See how well you are
reaching your target
demographic
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Better bang for your
buck

Reach only those interested
In your event, in only the
areas you want

Re-adjust on a dime

Tactics not working? Stop
what you're doing and start
again without wasting time
or money



The Basics: What You
Should Be Doing No
Matter the Size of Your
Event







Boosting
Your Posts

Promoting your post to an
audience beyond your current
followers with a budget of your
choosing

 Organic reach for branded Facebook
Pages is only 2%

- Without boosting, you're relying on
your current audience to share your
content in order to reach new potential
registrants

» Boosted Posts use your already-
published posts, so make sure your
original posts are written well



Always Include Images
Images account for 75-90% of Facebook
advertising performance.

Keep It Concise

BOOStI ng The most effective length for an ad title on
= Facebook is four words, and 15 words for
Your POStS' a link description.

Quick Tips

Start Small

The minimum budget required by
Facebook is very small — try $5/day to
start and add more budget if the ad is
performing well
















The Extras: For Those
with More Time, Budget,
or Team Members









Sponsored
Articles

Work with related publications,
bloggers, retailer blogs, tourism
organizations, etc

Create article that appeals to
that audience specifically

Give audience a reason to:
 Fit your event in their race
schedule
e Travel






Partnership Opportunities

1 With local businesses, accommodations & tourism board to make it a
“destination weekend”
« Share budget for digital promotion of all organizations
 Offer discount code for businesses followers to use for registration
» Offer opportunity to provide item for bib package or discount for use after race

2 With local run specialty shops and run clubs to host pre-race events

» Hosting “Training Meet Up” a few months in advance: meet fellow runners, don’t have to
be registered to join, use Facebook Live to reach non-local runners
« Hosting Shakeout Events: opportunity for Instagram Takeover

3 With 'off-season' events in other locations
« Agree to promote other event during your off-season as a 'sister event'; offer discount
iIf registrants sign up for both



Questions?








